AMERICAN
BANKRUPTCY
INSTITUTE

PARTNER
PROSPECTUS
AND MEDIA KIT

PRINT AND DIGITAL ADVERTISING



TABLE OF
CONTENTS

DIGITAL ADVERTISING 2 HYBRID OPPORTUNITIES 12
DAILY HEADLINES 2 ABI JOURNAL SPONSOR 12
ROCHELLEY DAILY WIRE 4 | | ABIPUBLICATIONS JPONSOR 12
BANKRUPTCY BRIEF 5 ADDITIONAL OPPORTUNITIES | 13
RETARGETING 7 WEBINARS 13
ABI WEB/ITE 8 PODCASTS 14
GLOBAL INJOLVENCY WeBslTe | 8 THINKING OUT/IDE THE BOX 14
PARTNERSHIP INFORMATION | 15

ABI JOURNAL

9

ABI JOURNAL ADVERTORIALS

Ll




The American Bankruptcy Institute, the largest association devoted to bank-
ruptcy and insolvency professionals, offers numerous high-visibility opportuni-
ties to get your firm’s name and message in front of its members. Put simply,
there is no better place to reach such a unique audience of bankruptcy practi-
tioners, financial advisors, turnaround specialists, chief restructuring officers

and other leading professionals in the bankruptcy and insolvency field.

This media kit is designed to give you information and insights into our most
popular digital and print advertising options, including pricing and specifications.
Be aware, however, that there may be possibilities that are not listed here; feel
free to inquire about other options. We can work within your firm’s budget and
timeline to construct an agreement that gets you the best ROI, and we can also
provide your marketing team with detailed metrics to help you achieve the most

cost-effective results and highest engagement.

Advertising can be an important component of an overall strategic partnership
with ABI. For advertising budgets that potentially meet or exceed $60,000,
consider exploring a Capital, Executive or Presidential Partner Agreement, which
are handled exclusively by ABI’s dedicated Business Development Team. Details

on those agreements can be found in the Partnership and Sponsorship section.
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DIGITAL

ADVERTISING

This digital newsletter is emailed each business day to 8,000+ ABI members, and provides a sampling of
current news and headlines related to bankruptcy and insolvency. Banner ads are available in a variety of

sizes and positions. Text-only advertisements are also available.

High engagement:
Consistent open rates of 27-35%/Reach of 8,000+ per mailing/200,000 impressions per month

BANNER ADVERTVEMENT RATES

Weekly (5 placements) Rates Sizes

Sponsored By (Logo Only) $2,200/week 198w x 59h at 72 dpi
Header Banner Advertisement $3,000/week 600w x 100h at 72 dpi
Crown Banner Advertisement $2,750/week 389w x 68h at 72 dpi
Square Banner Advertisement $2,750/week 189w x 189h at 72 dpi
Standard Tower Banner Advertisement $3,300/week 198w x 260h at 72 dpi
Tall Tower Banner Advertisement $3,850/week 198w x 350h at 72 dpi
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ROCHELLES DAILY WIRE

This digital newsletter is emailed each business day to 8,000+ ABI members. (Audience is similar but not
identical to Daily Headlines; it is weighted more toward judiciary members and bankruptcy practitioners.)
This product provides original analyses of bankruptcy decisions written by ABI Editor-at-Large Bill

Rochelle, a former bankruptcy practitioner and longtime Bloomberg News journalist.

High engagement, strong brand loyalty:

Consistent open rates of over 33%/Reach of 8,000+ per mailing/200,000 impressions per month

BANNER ADVERTISEMENT RATES

Weekly (5 placements) Rates Sizes
Header Banner Advertisement $2,500/week 600w x 100h at 72 dpi
Square Banner Advertisement $2,200/week 189w x 189h at 72 dpi
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BANKRUPTCY BRISF

This digital newsletter is emailed each Thursday to 5,000+ ABI members. The content features informed

commentary and analysis of important trends in bankruptcy and insolvency.

High engagement:
Consistent open rates of 30-35%/Reach of 5,000+ per mailing/20,000+ impressions per month

BANNER ADVERTISEMENT RATES

Weekly (1 placement) Rates Sizes

Sponsored By (Logo Only) $1,200/week 198w x 59h at 72 dpi
Header Banner Advertisement $2,500/week 600w x 100h at 72 dpi
Crown Banner Advertisement $2,200/week 389w x 68h at 72 dpi
Square Banner Advertisement $2,200/week 189w x 189h at 72 dpi
Standard Tower Banner Advertisement $2,750/week 198w x 260h at 72 dpi
Tall Tower Banner Advertisement $3,000/week 198w x 350h at 72 dpi
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NEWS AND ANALYSIS

Commentary: Inveluntary Third-Party
Releases: A Riposte*

by It White
Former Detactor of tha LLS. Trustés Program; Washington, D.G.

Last wess, AHI's Bankrupicy Briel [gakmmed an Bsssy by
Thomas Salermo, who delended involuntary thind-party
releases in the woll-known Purdue Pharma case. In this plece,
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wiich | headed for 17 Years, |5 0n & Tool's arrand” a3 it seaks
the “destructon of third-pany releases.” The most recen
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Don't Miss Tomorrow's Suhchapter v
Task Force Virtual Public Hearing on
the Operation of a Subchapter V Case!

ABIl's Subchapter V Taskiorce will be holding a virtual
public hearing tomamow at 3 p.m. ET with wilnesses
providing lestimony on the operalion of a subchapler V
case, To register o attend the virtual public hearing,
riease click here.

Plaase click here to walch previous Taskforce virtual
public hearings.

Student Loan Interest Crisis? New Bill
Could Eliminate Rates for Many
Borrowers
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comes with thal dobl will kick in aguein, Ioo. For many
Dofroweds, that interost has Deen thie 0DSIACHS 10 paying off thair
oans, Advocalng Say the retUm o paymants, which tha
Education Depafimant i now preparing lor aller the Suprema
Coun stk down Presadent Joo Biden's Sweeping debi-
1nrgrunna:|.5 plan, could bp catastrophic fnancingy. Bul new
legislation, aulhored by Rep. Joi Courtnéy (D-Conn.) and Sen

epia

PRESIDENTIAL
PARTNERS

Bloomberg
Law’

ﬁ ED’NEULTING

& WILMINGTON
TRUST

Need a real estate
disposition strategy?

|-

i

wrilisg sl prerrmnsring rroshied
vl rutae fur g yrans.

s I| up

@ Hilco Glc

Header Banner
600w x 100h
$2,750/week

Sponsored By
(Logo Only)
198w x 59h
$1,200/week

Standard
Tower Banner
198w x 260h
$2,750/week

Square Banner
189w x 189h
$2,200/week

Crown Banner
389w x 68h
$2,200/week

Tall

Tower Banner
198w x 350h
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RETARGETING

One of our most innovative and unique offerings, retargeting allows you to access ABI’s unmatched

audience of bankruptcy and insolvency professionals in the digital realm and retarget them wherever

they browse online. This provides you with:

« A custom-built digital channel for brand exposure to key decision-makers.

+  The ability to drive high-quality traffic to online content, such as a landing page, video or
demonstration.

+  Click-through rates that are 10x those of standard display advertisements.

« A proven track record of increasing business name searches by 1,000%.

With retargeting, you can target people with specific occupations, job titles or geographic locations.
Partnering with ABI focuses your campaign on people in the bankruptcy and insolvency space — people
who have visited our website, attended a conference, or engaged with some specific piece of content —
and that ensures that your advertising gets to the precise group of people who are most likely to
respond to it. We also provide real-time analytics and metrics to help you fine-tune your campaign,

allowing you to increase ROl and engagement.

RETARGETING RATES

Silver Package 10,000 impressions $2,500
Gold Package 20,000 impressions $5,000
Diamond Package 50,000 impressions $7,500
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ABI WeEB/ITE (ABI.ORG)

The primary website for the American Bankruptcy Institute receives more than 50,000 unique visitors

each month. Web advertisements are placed in high-traffic areas of the website.

Conference Materials

-
s L e

Diesrver AR with Frae Moaihly Webinsss
that Highlight Key Member *

FAILURE
IS NOT
AN OPTION.

—

ABlI WEB/JITE ADVERTIJEMENT RATES

1 Month $6,000
3 Months $12,000
1 Year $30,000

GLOBAL INJOLVENCY WEBJITE

Curated by international insolvency practitioners,

globalinsolvency.com provides a peer-created database

of information and resources on bankruptcy and

insolvency around the world. The website receives more

than 20,000 visitors per month.

GLOBAL INSOLVENCY WEBJITE
ADVERTISEMENT RATES

1-Month Advertisement on Global INSOL

1-Month Tower Advertisement in

Global Daily Headlines

$5,000
$3,000
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PRINT ADVERTISING

ABI JOURNAL

Advertise in ABI’s flagship monthly publication, the AB/ Journal, distributed in print

and digital format.

Reach: 10,000+ ABI members, plus a proven 55% pass-along rate (the rate at which

readers pass the Journal along to colleagues)

Frequency: Monthly/12 issues per year/200,000+ views per year

On the Inside

ADVERTUEMENT/S
AVAILABLE

1/3-page ——— 3.625 x 6 inches
1/2-page ———— 7.5x5inches
Full-Page and Inside Cover —— 8 x 10.5 inches
BackCover ———————— 8 x 8inches

The glibal leade is aiset valuation and dispesition.
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2024 JOURNAL ADVERTISING RATES

1x 3x 6x 12x

Back Cover $6,000 $5,750 $5,500 $5,250

Inside Front Cover $5,750 $5,500 $5,250 $5,000

Inside Back Cover $5,250 $5,000 $4,800 $4,500

Full Page $4,000 $3,750 $3,500 $3,250

Half Page $2,500 $2,275 $2,150 $2,000

1/3 Page $1,800 $1,750 $1,650 $1,575

Inserts [Please contact ABI for current insert options and pricing.]

2024 ISJU€ DEADLINES

Space Reservation Ad Artwork Due  Publication Date

January Nov. 16, 2023 Dec. 11,2023 Dec. 28, 2023
February Dec. 20, 2023 Jan. 12,2024 Jan. 31,2024
March Jan. 22,2024 Feb. 12,2024 Feb. 29,2024
April Feb. 16, 2024 March 11, 2024 March 27,2024
May March 18, 2024 April 8,2024 May 1, 2024
June April 22,2024 May 13, 2024 May 30, 2024
July May 17, 2024 June 10, 2024 June 27,2024
August June 21,2024 July 15, 2024 July 31,2024
September July 19, 2024 Aug. 12,2024 Aug. 28, 2024
October Aug. 16, 2024 Sept. 9, 2024 Sept. 25, 2024
November Sept. 20, 2024 Oct. 11,2024 Oct. 30, 2024
December Oct. 21,2024 Nov. 11, 2024 Nov. 27,2024

All print ads include additional digital placement in the mobile- and web-based AB/ Journal apps.

Digital ads can include links to web-based content, including video.



ABI JOURNAL ADVERTORIALS

Under certain circumstances,” the AB/ Journal accepts advertorials for publication. All advertorials must

be submitted for approval prior to publication, and ABI will handle all production and printing. Advertorials
are produced as separate print pieces in 4-, 8-, or 12-page sections, which are tipped onto the face of

magazine page signatures.

4-page Advertorial $11,000

8-page Advertorial $12,450

12-page Advertorial $16,650

*Please note that all advertorials will be clearly labeled as
“SPECIAL ADVERTISING SUPPLEMENT TO THE AB/ JOURNAL'.”

—
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HYBRID
OPPORTUNITIES

ABI JOURNAL SPONJSOR

High-visibility sponsorship of both the print and digital versions of ABI’s flagship publication.

Benefits
«  Firm sponsorship notice in each issue of the monthly print version of the AB/ Journal.

*  Firm sponsorship notice on the main AB/ Journal web page.
* Splash page when the digital AB/ Journal app is launched, and prominent static logo

placement (can be linked to web-based content).

ABI PUBLICATIONS SPONJSOR

High-visibility sponsorship of all ABI printed and digital books.
Benefits
Firm sponsorship notice in prominent placement on the ABI Store site.
Firm logo in all printed and digital books published during the sponsorship period.
Firm logo in all publication catalogs, which are sent out with each sold print book and
distributed at conference events.
Firm sponsorship listed on all book-related promotional emails.
Prominent display of firm sponsorship at all ABI conferences with an onsite bookstore (Winter

Leadership Conference and Annual Spring Meeting, plus occasional regional events).

ABI" Store B

CGNSUMI:R BUSINESS OTHERTOFICS E-BOOHS BUNDLES ALLBOOKS MERCHANDISE CATALOG ABOUTUS
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New edition of one of the
best books on bankruptcy!

Updated to indude SBRA, third-party
releases and much more. Great

resource for both experienced
practitioners and those new to
bankruptcy practice.

ABIiStore




ADDITIONAL
OPPORTUNITIES

ABI hosts numerous webinars throughout the year on a variety of topics of interest to its members and

the wider bankruptcy and insolvency community.

ABI will acknowledge firm sponsors in communications to potential attendees from ABI’'s membership, and

brief messaging can be included in conjunction with the webinar.

Alternatively, webinar sponsors can propose their own topics and speakers, but the presentation must
include speakers from at least two additional firms. ABI reserves the right to approve the topics and

speakers.

Webinar: $5,000 per titled broadcast
Average Frequency: Monthly

Attendance: 200+ viewers, plus additional viewing of the recording on ABI’'s website following broadcast
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ABI produces podcasts on a regular basis — at least one episode per month — which can be hosted by

firms. Firm sponsors can include a 30-second message during the introduction to the podcast and may

also (upon approval by ABI) be included as participants in the presentation.

Podcast: $2,000 per titled broadcast
Average Frequency: Monthly
Reach: 2,000+ listeners, plus additional visibility through ABI’s podcast channel

THINKING OUTSIDE THE BOX

Considering something that you don’t see listed here? We’d love to hear your ideas, so please ask if you

have a special promotional request, and we’ll see if we can make it work!

The most effective campaigns leverage multiple channels to maximize the potential of finding the most
receptive targets at the optimum time. We can work with you to build the right mix that works for both

your message and your budget.
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MEETING
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WHY PARTNER

WITH ABI?

+ Leading organization in the insolvency industry.

+ Strategic and proactive approach to partnership.

+ Prominent legal and judicial participation and viewpoints.

+ Dedicated team to ensure Partner alignment with ABI opportunities and involvement.
+ Access to national and international members.

+ Access to influential speakers and thought leaders.

+ Cost-effective marketing through bundling of sponsorships, relationship develop-

ment, networking, and digital and print advertising.

Partnering with ABI provides firms with a proactive and strategic, integrated approach to
involvement in ABI that aligns the needs of the firm with opportunities at ABI, including

leadership positions, high-visibility activities, and involvement in the ABI community.

16




WAY/S TO PARTNER

GEr INVOLVED

«  Become an ABI member.

+ Attend conferences.

+ Participate in such industry-visible leadership roles as conference advisory boards
and subject-matter and industry committees.

+ Participate in the 40 Under 40 program.

+  Sponsor books (either as a printing sponsor of individual books or as a full Publication
Partner) and/or author content for books.

+ Attend ABI endowment events.

+ Participate in diversity and Inclusion initiatives.

* Produce programs that are CLE-qualified.

+ Digital and print advertising:
= Print in the AB/ Journal and digital (www.abi.org and newsletters).
= Retargeting: leverage advertisements through custom distribution channels.

+ Sponsorships: Conference sponsorships, such as keynote speakers, speaker lun-
cheons, sessions, banners, tote bags, networking events, happy hours and coffee
breaks.

+ Custom programs: curated activities developed specific to partner objectives.
= Thought leadership distribution.
= Task force participation.
= Hosted events, such as a wine tasting, a cooking class or music.

+ Virtual events:
= Webinars: ABI-directed with sponsor participation.
= Podcasts: ABI-directed with sponsor participation.
= ABI member networking happy hours.

17
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BENECFITS OF

PARTNERSHIP
WITH ABI

P Presidential Partner . Executive Partner . Capital Partner

Planning and Execution of Partner Plans and Agreements

Planning for and execution of Partner Agreements in advance of non-Partner sponsors. (P . .
Assisting with the preparation of the Partner plan and supporting materials for the Partner

to communicate speaker candidates for consideration via the Speakers Portal and to the

Education Committee, Advisory Boards, and ABI Meeting Planners. (p . .

Providing recommendations to Partner for involvement in ABI Committees and facilitating
communication with ABI Membership team. (P . .

Assisting with topic identification for articles submitted to the Editor of the AB/ Journal for

publication. (P . .

Unwritten right of first refusal on major sponsorship items from year to year. P

Attendee List to Facilitate Planning and Follow-Up

Attendee lists for ALL conferences, with email addresses, two weeks prior to each
conference and one week after. (P

Attendee lists for sponsored conferences (upon request) and for the Annual Spring Meeting
and Winter Leadership Conference, the two national conferences. .

Attendee lists for sponsored conferences (upon request). .



Visibility to ABI Members Through ABI Digital Publications, Newsletters, and Communications

+  Presidential Partner banner with firm logos in Daily Headlines, sent to 8,000+ ABI members, five
days a week. P

+  Presidential Partner banner with firm logos in Bankruptcy Brief, sent to 5,000+ ABI members
each Thursday. P

*  One-time email communication to complete ABI membership, distributed by ABI. (P

Recognition as a Partner on www.abi.org
+ Logos and firm description on the Partner section of ABI’s website at www.abi.org/partners,
including firm logo, firm contact person(s) and contact information, 100-word description of firm

or practices. P ‘ ‘

+ Logo and name displayed on the rotating banner on the landing page of the ABI website at

www.abi.org. (P ‘.

Recognition and Visibility at Conferences

* VIP seating at Plenary Sessions and Luncheons at the Annual Spring Meeting and Winter
Leadership Conference. (P

* Logo on Partner banner displayed at the Annual Spring Meeting, the Winter Leadership
Conferences, and all conferences. (P .

+  Onsite recognition at sponsored conferences and at the Annual Spring Meeting and Winter
Leadership Conference, the two national conferences. P . ‘

+ Partner-branded giveawauys in tote bags at sponsored conferences and at the Annual Spring
Meeting and Winter Leadership Conference, the two national conferences. ‘P . .

«  Partner ribbons for name badges at all conferences. P . .

+ Logo on scrolling PowerPoints at the Annual Spring Meeting and Winter Leadership Conferences
displayed at Registration and around general conference areas, and in all sessions. (P . .

+  Early Bird conference registration rates in effect until date of conference. (P '

P $140,000

. $95,000

Partnership levels start at




20

WHAT OUR PARTNERS AND

SPONJORS SAY ABOUT ABI

“Reid Collins became a Capital Partner with ABI in 2020 as a logical addition to our leadership roles and
committee involvement. We value the ABI programming, its virtual technology capabilities, and our
ability to access professional development opportunities for our lawyers.”

-Eric Madden, Partner, Reid Collins & Tsai LLP, Dallas

“ABI provides Axos Global Fiduciary Banking with opportunities to develop relationships with our peers
— both globally and domestically. We have found great value in attending the major conferences and
meeting with leaders in our industry.”

-Marchand Boyd, Head, Axos Global Fiduciary Banking, Columbus, Ohio

“As a former President of ABI, | know firsthand how ABI leads the industry. For the turnaround and
restructuring group of Accordion, ABI provides us, as a leader in private equity, [with the opportunity]
to be where key decisions are made.”

-Melissa Kibler, Senior Managing Director, Accordion, Chicago

“Insolvency 2020 was an impressive collaboration of organizations that provided the restructuring
industry with robust content and events, produced by ABI on a sophisticated virtual platform. | was
glad to participate!”

-William Q. Derrough, Sr., Managing Director and Global Co-Head of Recapitalization and

Restructuring, Moelis & Company, New York

“Hogan Lovells has been heavily and widely involved in ABI for many years at increasing levels.
Partnering with ABI solidified our mutual commitment to the restructuring industry and allowed us to
strategically plan our leadership roles, conference activities, and other involvement. Being a Capital
Partner is Hogan Lovells’ investment in the future of ABI and our profession.”

-Ron Silverman, Co-Head, U.S. Business Restructuring and Insolvency practice group, Hogan

Lovells, New York



A PROMINENT PEER GROUP

OF PARTNERS

Presidential Partners (P
* Bloomberg Law
* FTI Consulting

*  Wilmington Trust

Executive Partners @
*  Cozen O’Connor

+ Pachulski Stang Ziehl & Jones

Capital Partners @

agencylP/Sherwood Partners, Inc.
AlixPartners, LLP

ASK LLP

Axos Global Fiduciary Banking

B. Riley Advisory Services
BakerHostetler

Blank Rome

CR3 Partners

Cravath

Delaware Trust, a CSC Company
Deloitte Turnaround and Restructuring
Development Specialists, Inc. (DSI)
Getzler Henrich, a Hilco Global Company
Gray Reed & McGraw

Hilco Global

Polsinelli

Proskauer

Reid Collins & Tsai

Skadden, Arps, Slate, Meagher & Flom
Stretto
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INTERESTED IN BECOMING A PARTNER?

PLEASE (ONTACT THE DEDICATED PARTNER
PROGRAM TEAM:

BARBARA GRANT BERESKIN

Director of Business Development & Partner Programs

Barb has more than 20 years of experience working with ABI and previously was the Marketing Leader for the
restructuring practices of Jenner & Block, Winston & Strawn and Grant Thornton. Barb will work with you as
ABI’s Director of Business Development and Partner Programs, with a priority to implement a program that is
strategic, proactive and innovative.

T: 703-739-0800 M: 312-296-7267 E: bbereskin@abi.org

SHARISA SLOAN

Sales Manager

Sharisa has been with ABI for nearly 20 years and has spent that time building long-term relationships in the
insolvency and restructuring industry. She will work with the team and ABI Partners to identify opportunities
for sponsorships that align with their individual business goals, as well as ways in which they can best utilize
their time and investment with ABI.

T:703-739-0800 M: 703-517-8447 E: ssloan@abi.org

MEGAN LOPER

Business Development Coordinator

Megan assists with partner outreach, as well as the efficient and proactive administration of Partner
Agreements, to ensure the visibility and delivery of program benefits to ABI’s partners.

T: 703-739-0800 E: mloper@abi.org
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